2022 - 2023 / GZT484 - MEDYA VE ETIK

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

MEDYA VE ETIK

Ders Kodu / Course Code GZT484
Ders Tirii / Course Type Ders
Ders Seviyesi / Course Level Lisans
Ders Akts Kredi / ECTS 4,00
Haftalik Ders Saati (Kuramsal) / 3,00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2,00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0,00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Birinci Ogretim

Egitim Dili / Education Language

Turkce

On Kosulu Olan Ders(ler) /
Precondition Courses

Dersin 6n kosulu ders bulunmamaktadir.

There is no prerequisite course for the course.

Amaci / Purpose

Dersin temel amaci 6grencilerin, medyanin yalnizca neyin dogru veya yanls oldugunu
nasll belirledigini degil, ayni zamanda medya profesyonellerinin giinliik olarak kritik
ikilemlerle karsilastiklarinda nasil etik kararlar alabilecegini de anlamalarini saglamaktir.
Medya ve etik iliskisini kuramsal diizeyin 6tesinde bireysel bir sorumluluk diizeyinde de ele
almaktir.

The main aim of the course is to enable students to understand not only how the
media determines what is right or wrong, but also how media professionals can make
ethical decisions when faced with critical dilemmas on a daily basis. It is to consider
the relationship between media and ethics at an individual responsibility level beyond
the theoretical level.

igerigi / Content

Etik kavraminin anlami ve meslek etigi. Gazetecilik ve etik arasindaki iliski. Medyadaki etik
ikilemleri anlamak igin felsefi ve pratik yaklasimlar. iletisim alaninda farkl alanlarda etik
standart ve uygulamalarin karsilastirnimasi. Medyada etik disi davraniglar ve miicadele
yontemleri. Medya etiginin kaynaklari.

The meaning of the concept of ethics and professional ethics. The relationship
between journalism and ethics. Philosophical and practical approaches to
understanding ethical dilemmas in the media. Comparison of ethical standards and
practices in different fields in the field of communication. Unethical behaviors in the
media and methods of struggle. Sources of media ethics.

Copyrights and social media

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Yok

None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Uzun, Ruhdan. "iletisim Etigi." istanbul: Dipnot (2009).

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Mehmet Ramazan Yildizgériir




OGRENME GIKTILARI / LEARNING OUTCOMES

1 iletisim alaniyla ilgili temel etik teoriler ve anahtar kavramlar hakkinda bilgi ve anlayis gstermek.

Demonstrate knowledge and understanding of major ethical theories and key concepts relevant to the
field of communication.

Medya etigini hem tarihsel hem de ¢agdas baglamlarda anlamaya y6nelik yaklasimlarin cesitliligi ve
bu yaklasimlarin kullanimlari ve pratik sonuglari hakkinda farkindalik sahibi olur.

Demonstrate awareness of the diversity of approaches to understanding media ethics in both
historical and contemporary contexts, and of the uses and practical implications of those approaches.

Gazetecilik, foto muhabirligi, siber bilgi, reklamcilik, film yapimi, televizyon prodiksiyonu ve halkla
3 iligkiler ile ilgili etik kavramlar, yetkinlikler, ikilemler ve profesyonel roller hakkinda farklh ancak
birbiriyle iliskili profesyonel uygulama alanlan olarak bilgi ve anlayis gostermek.

Demonstrate knowledge and understanding of the ethical concepts, competencies, dilemmas and
professional roles related to journalism, photojournalism, cyber-information, advertising, filmmaking,
television production and public relations as distinct yet interrelated areas of professional practice.

Medya ve kultiirel Gretim ve tiiketimde kritik karar vermeyi etkileyen etik cerceveler hakkinda bilgi

Gain knowledge of the ethical frameworks that affect critical decision making in media and cultural

s edinir. production and consumption.
5 Secilmis bir iletisim alaninda medya etigi teorisi ve pratigiyle ilgili ¢esitli argimanlari, ydntemleri ve Analyze and apply a range of diverse arguments, methods and positions related to media ethics
konumlari analiz eder ve uygular. theory and practice in a chosen communication field.
HAFTALIK DERS IiCERIGIi / DETAILED COURSE OUTLINE
Hafta / Week
Teorik Dersler / Theoretical Ogretim Yéntem ve Teknikleri/Teaching Methods Techniques On Hazirlik / Preliminary
Ogrencilerle tanisma, Dersin tanitiimasi, genel sosyal medya
1 tartismasi

Meeting students, Introduction of the course, general social media
discussion
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities ] Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 50
Quiz / Quiz 2 40
Derse Katim / Attending Lectures 1 10
Toplam / Total: 4 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 50
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Ylizdesi / Contribution to Success Grade(%): 50
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1,00 1,00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 2 3,00 6,00
Bireysel Calisma / Self Study 14 2,00 28,00
Derse Katilim / Attending Lectures 14 2,00 28,00
Final Sinavi / Final Examination 1 1,00 1,00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 6 1,00 6,00
Ornek Vaka incelemesi / Case Study 5 2,00 10,00
Quiz / Quiz 2 1,00 2,00
Quiz igin Bireysel Calisma / Individual Study for Quiz 4 2,00 8,00
Toplam / Total: 49 15,00 90,00

Dersin AKTS Kredisi = Toplam is Yiki (Saat) / 25,00 (Saat/AKTS) = 90,00/25,00 = 3,60 ~ 4.00 / Course ECTS Credit = Total Workload (Hour) / 25,00 (Hour / ECTS) = 90,00 / 25,00 = 3,60 ~ 4.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.1

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7(1.1.8

1.1.9

1.1.1

1.1.1

1.1.1

1.1.1

1.1.1

1.1.1

1.1.1

1.1.1

1.1.1

1.1.1

1.1.2

1.iletisim alaniyla ilgili temel etik teoriler ve anahtar kavramlar
hakkinda bilgi ve anlayis géstermek. / Demonstrate knowledge and
understanding of major ethical theories and key concepts relevant
to the field of communication.

2.Medya etigini hem tarihsel hem de ¢agdas baglamlarda anlamaya
yonelik yaklagimlarin gesitliligi ve bu yaklasimlarin kullanimlari ve
pratik sonuclar hakkinda farkindalik sahibi olur. / Demonstrate
awareness of the diversity of approaches to understanding media
ethics in both historical and contemporary contexts, and of the uses
and practical implications of those approaches.

3.Gazetecilik, foto muhabirligi, siber bilgi, reklamcilik, film yapimi,
televizyon prodiiksiyonu ve halkla iligkiler ile ilgili etik kavramlar,
yetkinlikler, ikilemler ve profesyonel roller hakkinda farkli ancak
birbiriyle iliskili profesyonel uygulama alanlari olarak bilgi ve anlayis
gostermek. / Demonstrate knowledge and understanding of the
ethical concepts, competencies, dilemmas and professional roles
related to journalism, photojournalism, cyber-information,
advertising, filmmaking, television production and public relations
as distinct yet interrelated areas of professional practice.

4.Medya ve kiltirel Giretim ve tlketimde kritik karar vermeyi
etkileyen etik cergeveler hakkinda bilgi edinir. / Gain knowledge of
the ethical frameworks that affect critical decision making in media
and cultural production and consumption.

5.Secilmis bir iletisim alaninda medya etigi teorisi ve pratigiyle ilgili
cesitli arglimanlari, yéntemleri ve konumlari analiz eder ve
uygular. / Analyze and apply a range of diverse arguments,
methods and positions related to media ethics theory and practice
in a chosen communication field.

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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